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Abstract
In many cultures and nations throughout the world, such as the Dominican Republic,
color serves as a root of disruption and stratification within a culture and/or ethnic group.
The Dominican population is a mix of Spanish, African, and Indigenous cultures;
however, the African heritage is often overlooked. This thesis combines historical aspects
of Dominican culture and identity with Dominican media analysis to investigate the
notion of the rejection of African heritage within the culture. A significant premise in this
body of research incorporates the theories of colorism, postcolonial theory, contingent
self-esteem theory, and African self-consciousness.
Prior research has explored Dominican identity, but few studies have explored the
influence of advertisements on their identity. Additionally, few studies have explored
media influences on Dominicans’ association with their African heritage. This study
evaluates the influences of model images in print ads on Dominican women and their
identity. The study combines the theories to test and examine the correlation between
print ads and Dominicans’ level of African self-consciousness.
The study was administered in the Dominican Republic as opposed to the United
States because the social contexts of the two are very different. The United States has
different racial tensions from the Dominican Republic. Twenty-eight female, Dominican
university students participated in focus groups during which they completed
questionnaires, viewed and discussed beauty advertisements of a Dominican magazine,
Pandora. Four main themes emerged from the discussions: real versus commercial
beauty, authenticity, self-critique and unattainable beauty, ‘mestizaje,’and Haitian
relations. The participants acknowledged they are a mix of European (Spanish), African,
iii

and Indian but seem to prefer to associate primarily with their Indian roots. Most of the
beauty advertisements were of very fair models and did not reflect the discussants. The
images in the magazines, which are supposed to represent beauty, are disconnected from
the real images of a Dominican woman, which can impress not only identity conflicts but
also impose esteem issues.
It is hoped that results from this study will not only offer further insight into
issues pertinent to the Dominican identity, but also be applied to advertising practices,
especially those that are ethnic-specific. Advertisers have responsibility to properly
represent the cultures to which they promote products.
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Preface
My Journey
I am a Black woman. I know my roots began in Africa. No, I do not run through the
streets yelling ‘I am African-American’ to proclaim my African ancestry. However,
walking through the streets of America, I am reminded daily of my roots. When standing
next to a white man/woman or when I enter a room full of whites, I know that I am
different. I know that I am Black, but I am not conflicted about this unchanging, defining
characteristic of myself. Not only are ethnicities so clearly divided within the social
context of the United States, the history of this country also maintains clear separations
between those of different ethnic backgrounds. In countries where the color lines are not
so clearly divided, how do the people identify themselves? From where does their
heritage come? And how important is and what role does their heritage play in their daily
existence?
These questions never crossed my mind until I studied abroad in the Dominican
Republic during the spring semester of 2007. After landing in the capital, Santo
Domingo, I recall thinking to myself, “Wow, these people look like me!” I am not sure
how exactly I expected Dominicans to look, but I did not expect that they would be
Black, like me. I noticed Dominicans came in all shades, just as Blacks did in America. I
was often mistaken for a Dominican that is until I opened my mouth and broken Spanish
came out.
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Throughout the time I spent in Santo Domingo, I observed a few differences
between light-skinned1 Dominicans and those who had dark skin. I noticed that most of
the politicians had very fair skin and looked more European than others. Many
Dominicans, who were poor and lived in the barrios (ghettos), were dark-skinned.
Everyone from the characters on the telenovelas (Spanish soap operas), to the models in
advertisements, to the news broadcasters most were light-skinned Dominicans. From
these cursory observations, I wondered if all light-skinned Dominicans visible in the
media and who were political elites in the country sent a message to the rest of the
Dominican people that blackness is a negative thing.
One day, I was out with Ceinett Sanchez, the reporter whom I shadowed for my
internship at the news station Cadena de Noticias (CDN). We were discussing some of
the differences between the United States and the Dominican Republic, such as
metropolitan differences, journalistic style differences, and the differences between living
expenses. Out of the blue, she asked me, “So what are you?” This question took me a
little by surprise because I thought that it was obvious; I considered myself a Black
woman. I answered, “I’m African-American.” She gazed at me with a puzzled look and
asked, “Why do you say African?” Her tone belied confusion and a tinge of disdain. I
told her that I identified as African-American because my ancestors were from Africa.
For a moment I thought to myself, “What’s wrong with being Black?” I was unsure why
she was so confused by my self- identification. This made me wonder whether
Dominicans viewed being African as something negative.

1

The term “light-skinned” is the most commonly used term within literature to describe a person with light
skin; e.g., tones ranging from pale to beige.
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My experience in Santo Domingo spurred me to explore the association
Dominicans have with their African heritage, which has lead me to my thesis, the
rejection of blackness in the Dominican Republic. I was positive that I wanted to study
Dominicans’ connection, or disconnection, with blackness in the context of their natural
environment, not in the United States. Going back to the island to speak with Dominicans
about their identity was my way to get answers to some of my questions. I returned back
to Santo Domingo on January 24, 2010. When I landed, I immediately took note of the
rainbow of colors I recollected from my time studying there. I was then reminded of my
purpose here; it was time to get to work.
I stayed with Ceinett Sanchez and her family, who kindly opened their home to
me. She was still a reporter with CDN and invited me to come to work with her one day
to see everyone who I worked with during my internship. While at the station, she
introduced me to a fellow coworker of hers. “India? Ella es una negrita,” was her
coworker’s response when Ceinett introduced me by my name, India. In the Dominican
Republic, indio/a is frequently a term used to describe someone’s skin tone, usually of a
bronzed, tan, or “Indian” color. Needless to say, by the Dominican’s response he did not
think that I was india but negrita, meaning that I am dark. Being called a negrita would
not be offensive had I not been aware of the negative connotation that the word often
carries in the Dominican culture. The comment, which sought to appropriately categorize
me, displayed just how pervasive race and issues of colorism were in the Dominican
culture.
I am aware that being a Black woman from the United States may give me a
predisposed mindset about race, identity, and blackness. I did not want to impose my
ix

concrete notion of my Black identity onto Dominicans. Throughout my research, I had to
make a conscious effort to have an open mind when trying to explore and understand
Dominican identity, because we have different backgrounds, both social and historical.
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I am not African.
Africa waters the roots of my tree, but I cannot return.
I am not Taina.
I am a late leaf of that ancient tree.
and my roots reach into the soil of two Americas.
Taino is in me, but there is no way back.
I am not European, though I have dreamt of those cities.
Europe lives in me but I have no home there.


Aurora Levins-Morales and Rosario Morales, Ending Poem
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Chapter 1

Introduction
W. E. B. DuBois (1907) prophesied that the problem of the 20th century would be that of
the color-line. DuBois was referencing the line between blacks and whites, not the colorline within ethnic groups. Skin color is seen as one of the most distinctive features used
to indicate one’s belonging to one race or another (Montalvo & Codina, 2001). In many
cultures and nations throughout the world, such as the Dominican Republic, color serves
as a root of disruption and stratification within a culture or ethnic group.
The island of Hispaniola, in particular the Dominican Republic has been
confounded, conflicted, and contentious after being discovered by Christopher Columbus
in 1492. Gazing over a sea of Dominicans, one will see a rainbow of colors, a rainbow of
hues of skin tones. From where does this array of tones come? Most Dominicans would
contend that their color comes from their Indian and Spanish ancestors, hence, most
identify themselves as indio/a. However, Blacks and mulattoes make up over 80 per cent
of Dominican population (Darity, 2005). Do they reject their African heritage or simply
fail to acknowledge it?
A look into the history of the Dominican Republic is necessary before the
application of theories is used to test the notion of the rejection of African heritage within
Dominican culture. Christopher Columbus arrived on the island of Hispaniola, which is
shared by both the Dominican Republic and Haiti, in 1492. The Taino Indians were the
indigenous people when Columbus came across the land. However, they did not inhabit
the island long after his arrival. The natives were quickly exterminated by the early

2

1500s, dying from disease, forced labor, starvation or suicide (Manuel et al., 1995). After
the Taino Indians were gone, someone else had to fill in to tend to the sugar plantations.
African slaves took the place of the natives as plantations’ labor force as early as 1518,
mixing with the Spanish and few natives that were occupying the island (Puleo, 1997).
Africans were brought to the island as enslaved laborers. The memory of an enslaved and
oppressed people may have resulted in anti-African sentiment. A negative connotation of
Africans lingers throughout Dominicans’ history and is displayed through their identity
thereafter.
The ethnic makeup of the Dominican population entails a grand umbrella of
subsets. Many Dominicans primarily identify with their Spanish heritage, which is
viewed as refined and civilized, instead of identifying with cultura negra, Black culture,
which is viewed and fragmented, inchoate, and unrefined (Whitten and Torres, 1998).
The World Factbook (2008) states that the ethnic makeup of the Dominican Republic is
16 percent white, 11 percent black and 73 percent mixed or mulatto. The mixed
population has the blood reflective of African ancestry flowing through their veins. It
consists of a blend of Spanish, African and Indian heritage. The tense, yet blurred
distinction between “white” and “black” in a mostly mixed society is the cause of much
of the racial tension identity crisis present in the Dominican. Sorensen (1993) describes
Dominicans as having a split identity and an identity crisis. The identity crisis may be
most reflected in those of mixed heritage, because they have the choice of which heritage
they prefer to identify (Darity, et al., 2005). In a culture that is so blended, why is antiAfrican sentiment so deeply engrained in the Dominican identity?

3

Through the lenses of colorism, postcolonial theory, contingent self-esteem
theory, and African self-consciousness, this study investigates whether the notion of the
rejection of African heritage is projected through and reinforced by the Dominican
media. The study evaluates the effects of model images in print ads on Dominican
women and their identity. The study combines the theories to examine the relationship
between print ads and Dominicans’ level of African self-consciousness.
The study adds to existing literature on Caribbean and Latin American identity.
The identity of the Dominican Republic has been studied in a historical context, but there
is a lack of research that uses Dominican history to make sense of media analyses. The
Dominican Republic is not the only nation with a conflicting sense of identity. Findings
of this research may also be applicable to other Caribbean and Latin American countries,
such as Brazil, Puerto Rico and Cuba (Rivero, 2005; Telles, 1992).

4

Because I, a mestiza
continually walk out of one culture
and into another,
because I am in all cultures at the same time,
alma entre dos mundos, tres, cuatro,
me zumba la cabeza con lo contradictorio.
Estoy norteada por todas las voces que me hablan
simultaneamente.

 Gloria Anzaldua, Borderlands
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Chapter 2

Literature Review
Race
Race is a social construction that is greatly influenced by social context, including
location, class and social dynamics. It has been proven not to be a biological trait, but
something that is socially constructed. Marks (2005) asserts that the anthropological view
of race is that race is a product of historical and social forces, a creation of human agency
and thought. The scientific racial classification, which has now been disproven, began in
1735 with Carolus Linnaeus, who divided humans into four races (Charles, 2004, p. 514).
His racial categories were mainly classified by continental separation and eventually skin
color. Linnaeus’ four groups included:
1. Americanus: described as reddish, with straight black hair and wide nostrils;
free and merry, and painted himself with redlines; ruled by customs
2. Africanus: depicted as black and relaxed; frizzled, black hair with silky skin;
swollen lips and flat nose; indolent, negligent, crafty; governed by impulse
3. Asiaticus: described as melancholy and stiff; dark eyes with black hair;
regulated by opinions
4. Europeaeus: white and confident; long, flowing hair with blue eyes; inventive
and gentle; ruled by laws.

The racial categories of Linnaeus delineated the races based on physical and
social characteristics. Categories defined by Gregory (1925) used similar descriptions to
delineate different races. Based on color, he made four race categories: “the white or
European, the yellow or Mongolian, the brown or non-Mongonlian Asiatic, and the
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‘black’ or Negro” (Gregory, 1925, pg. 19). He also divided mankind into races based on
the nature of hair: Caucasian, Mongolian, and Negro. According to Gregory, Caucasians
had wavy hair, Mongolians have long black hair, and the Negro had “short woolly” hair
(pg. 20). Research of other scientists, such as Georges Cuvier and Charles Darwin,
continued to polarize European or Caucasian and Africans or Black. These racial
demarcations set in place stereotypes, both negative and positive, for each race that has
remained a part of society today. Early race categorizations were based on physical
features, such as skin color and hair, and often drew distinct differences between those
classified as Black, and those identified as non-Black. Linnaeus gives a foundation from
which things started, so Dominicans’ racial mindset is not far from the beginning
intellectual theories on race.
Race in the Caribbean and Latina Identity
The United States has different racial tensions from the Dominican Republic. The
American society is more inclined to refer to race by colors, such as black or white
(Montalvo & Codina, 2001). Contrarily, Dominicans and many Latinos, interpret race as
equivalent to their “nationality, culture, familial socialization, birthplace, skin color,
ethnicity, or a combination of these” (Rodríguez, 2000, pg. 152).
Most Latino cultures claim to be mestizajes, a mixture, which consist of Spanish
(European), indigenous, and for most, African. After generations of miscegenation, the
cultures have blurred racial distinctions. For example, Mexico’s racial makeup became
very blurred after the eradication of the castas, their caste system. The system was
established in the late 1700s giving Spaniards with the highest social prestige; its

7

eradication in1812 resulted in an augmentation of the mestizo, mixed, population
(Menchaca, 1998).
Literature on Latina identity is flooded with a sense of a lost or blurred identity.
Those who are darker, Latinegras, have the most difficulty finding their niche. They are
not accepted by white Latinas and they do not want to be labeled with dark, black,
Latinas (Cruz-Janzen, 2001). Also those who live in the United States do not want to be
mistaken as an African-American. They do not want to be associated with the minorities
who have a social stigma of oppression against them. They are taunted by friends and
family if they have negroid features; like darker skin, kinky hair, full lips, and/or a large
nose.
Most seem to be aware and somewhat acknowledge that African heritage is a part
of the mix that made their culture. However, literature indicates that Dominicans and
other Latinas are in denial of their African roots and only want to recognize the
indigenous and Spanish (European) mix (Howard, 2001; Manuel et al., 1995; Sorensen,
1993). The notion of “white is right” pervades the literature. Only straight hair, fare skin,
and fine features are desired. So where does that leave the Latinas who cannot so easily
hide their African roots? Accepting blackness means acknowledging oneself as oppressed
and exploited (Badillo,2001).
Rejection of Blackness
Dominican identity is rooted in their socially constructed ethnicity. Ethnicity is a
collection of obvious declarations about boundaries, being and identity, descent and
classification, constructed both by anthropologist as well as by the subject (Wade, 1997).
8

Though most indigenous blood is obsolete in today’s generation of Dominicans, many
that have African ancestry try to cling to the native and Spanish aspects of their culture,
leaving their African heritage hidden in the shadows. Not all Dominicans have African
heritage. However, many who do, especially those of farer skin tones, overlook or reject
their African roots.
In Dominicans’ mind, it is the neighboring Haiti that is identified with blackness
and being African, not the Dominican Republic. Anti-black outlook is linked closely with
anti-Haitian sentiments. This anti-Haitian disposition has roots in the period when
Haitians took over the entire island of Hispaniola. The Haitian Revolution (1792-1804),
which was the first successful slave rebellion, made Haiti the first republic in the modern
world led by people of African descent (Dubois, 2004). After the Revolution, Jean Jacque
Dessalines, a revolt leader, and other Haitians invaded Santo Domingo, now known as
the Dominican Republic, and sacked the towns of Santiago and Moca (Dubois, 2004).
Dominicans recalled the 22 years of Haitian occupation as utter brutal military rule, also
marked by failure of crop production and restrictions on Spanish language and customs
usage. The Haitian rule bolstered Dominicans’ perceptions of themselves as being
different from Haitians not only in language but also in race, religion, and customs (Moya
Pons, 1998). Hence, Dominican independence, February 27,1844, celebrates
independence not from Spain, the country that conquered them, but from Haiti, with
whom Dominicans share the island of Hispaniola.
The relatively brief Haitian occupation of the western side of the island of
Hispaniola laid the foundation for centuries of animosity between the east and west,
Dominican Republic and Haiti. Dominicans continued to appear to lack the desire to be
9

associated with being African, equating to not being associated with Haitians.
Dominicanidad, or Dominicaness, celebrates whiteness, Hispanic heritage, and
Catholicism. Negritude, or blackness, is associated with the Haitian side of Hispaniola
(Howard, 2001). The Dominican dictator Rafael Trujillo, who ruled from 1930 to 1961,
aided in an anti-African crusade. He desired to promote the whiteness of Dominican
identity and to save his country from the growing “Africanization” brought on from
Haitian presence. His “de-Haitianization” culminated in the Dajabon massacre of 1937,
in which thousands of Haitians were killed overnight (Sorensen, 1993).
The notion of negrophoia in Dominican culture is also evident in how they
identify themselves by skin color (Manuel et al., 1995). Much of the Dominican
population do not want to be identified as Afro-Dominican or mulatto, but would rather
be classified as blanco, indio, or moreno, describing their race with a superfluity of colorcoded terms, such as chocolate, wheat, cinnamon, anything to avoid using negro/a (Vega,
2007; Howard, 2001). Unlike many other Caribbean countries, the Dominican Republic
has never developed a Black conscious movement. There is also no positive AfroDominican public representation, not even a street named after a person of African
descent (Puleo, 1997).
Brownness and Blackness in Mass Media
Early destructive depictions of Blacks initiated in antebellum days as a
justification of African enslavement (Dates & Barlow, 1990). Early character types that
stressed black inferiority are the mammy, coon, buck, and the mulatto (Goodall, 1994)2.

2

A “mammy” is often portrayed as big and fat. She often is the cook or caretaker of children and often
referred to as Aunt Jemima. Coons are childlike and portrayed as lazy, subhuman, crazy creatures. A buck
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Negative stereotypes of blacks continued to spread with the growth of mass media. Black
media stereotypes, in the context of America, are products of a “hegemonic, idealized
popular culture” (Dates & Barlow, 1990, pg. 5). These distorted images not only appear
in a fictional context but also in reality, in television and print news every day.
In a survey of American network news Entman and Rojecki (2000) note that
black roles were quite pigeonholed, often shown as sports figures, entertainers, or objects
of discrimination. They also discovered that racial representation in news does not match
actual crime statistics. Blacks are often overrepresented as perpetrators and
underrepresented as victims, while whites are overrepresented as victims. Findings from
another study examining effects of minority depictions in mass media that indicate
televised portrayals of minorities often impact others’ real-world perceptions of
minorities along with minorities’ perception of self (Bryant & Zillman, 2002). American
media representation of minorities, especially Blacks, is relevant in studying Dominican
media because it displays the foundation of media roles.
Studies on ethnic specific media have delineated their key functions, which
include: to uphold and convey native culture and identity to promote ethnic pride; to
highlight minority social activities; and to offer comfort and reprieve from negative
images in general media (Downing, 1992; Fox, 1996; Gutierrez, 1977) Some studies
argue that ethnic specific media, such as magazines, do not offer adequate representation
of the ethnic group as a whole. In a study on skin color, Johnson et al. (2003) examine
editorial photographs of women in 13 Latina magazines in the United States. It is a fact

is barbaric, big and bad, and seeking to raise havoc. Mulattos are of mixed race, black and white, and are
usually made likeable but not accepted as white.
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that the Latina culture has an array of skin colors. However, the results of the study
showed that out of 1,579 women’s photographs, only eight women were ‘black-skinned’
and more than 1,300 were ‘light-skinned.’ Other studies on color have found that
African-Americans in advertisements are usually lighter-skinned (Keenan, 1996).
Beauty
Beauty is closely linked to femininity. In a study on femininity and beauty, Reddock
(2004) notes the devastating impact of globalization on non-European/non-Anglo nations.
Even though beauty is supposed to be culture specific, the notion of Euro-American
beauty as ideal beauty has become overshadowing and hegemonic around the globe
(Reddock, p. 200). Beauty contests are a prime representation of the hegemony of
standards of beauty. According to Peiss (1998), pageants evolved from simple May Day
celebrations into the elaborate Miss America by 1921. Along with the development of
pageantry came the evolution of the cosmetics industry. Beauty pageants set beauty
standards based on Euro-American preferences, which include European phenotypes, e.g.
straight hair, light skin color, and slim size (Reddock, 2004). Peiss (1998) noted that
African-American women were among the first to feel the intense impact of the sense of
inferiority brought on by Euro-American beauty hegemony. One illustration of the effects
is the iron comb, which was invented for straightening tightly curled, or kinky, African
hair.
For women, beauty has always been problematic, ‘producing feelings of
ambivalence as well as raising questions of inherent self-worth’ (Charles, 2004, p. 519).
The feminine construct of beauty and body image has been one of conflict and confusion
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since the days of slavery. Along with slavery, colonialism and indentureship have shaped
the beauty misconception and self-rejection of women of color. During the time of
slavery, a black woman’s views of African features were self-defeating and negative, in
opposition to her attitude to desirable European features. Charles (2004, pg. 515) notes in
the black slave woman’s eyes “her skin was too dark, her hair too kinky and short, and
her backside too broad.” Even though slavery has been over for years, the caste systems
and self-hate established by it continues today. Keeping the historical context of
conceptualizations of beauty in mind, it is now important, more than ever before to
explore the relationship between media exposure and self-perception among such a
diverse racial and cultural group as Dominican women.
Women in the Media
Mass media, whether they are television, magazines, Internet, or other forms, serve to
provide models to which women compare themselves. A central feminist argument is that
media have contributed to the objectification of women, especially of their bodies,
because women’s bodies are displayed as spectacles and as ‘objects external to their
selves’ (MacSween, 1983, p.174). As Cashman (2003) suggests:
Communications media, along with the cosmetic and advertising industries, have
become a ‘global culture machine’ and are responsible for the establishment of a
Western model of beauty that is referred to by women all over the world…
There are many studies that focus on the role media play in shaping women’s perceptions
of their self-image. Past research on women’s body images and media influence has
primarily used qualitative research methods, such as Myers and Biocca’s (1992) study on
body perception. After women were exposed to ‘ideal body’ images, they rated their
perceptions of their own individual bodies. Another study, which uses a qualitative
13

approach is Shaw’s (1998) study on images of the female body, which explores the
impact of media images of the female body on women’s body images. In-depth
interviews were administered with three groups of women. Three main themes emerged
from the group interviews: ‘the dominant image of the female body portrayed by the
media; the media’s construction of an ideal female body type; and media images versus
the reality of women’s bodies.’
Magazines are often a dominant source of female imagery. Many women’s
magazines that focus on fashion and beauty are overwhelmingly about ‘the social
construction of womanhood today’ (Gauntlett, 2008). In Gauntlett’s (2008) study on
women’s magazines, e-mail interviews were conducted with readers. The interview
analysis suggests that the female readers enjoy the magazines and, at times, get ideas for
how to look, about health and/or social issues. However, the readers did not agree that the
magazines are perfect in terms of how they address women. The ideal beauty images in
magazines are often disconnected from the reality of the perceptions of the majority of
the women in the study.
Another study that focused on female interaction with women’s magazines was
Duke and Kreshel’s “Negotiating Femininity” (1998). The study aimed to fill gaps left by
McRobbie’s 1978 study on adolescent girls’ interaction with Jackie, a British magazine,
in which McRobbie concluded that the magazine “created false norms for female
adolescence that were adhered to by readers of the magazine—that is, adolescent girls
were competitive with other girls for the attention of boys” (Duke & Kreshel, 1998, p.
52). Duke and Kreshel’s study was based on in-depth interviews with girls age 12 to 13.
Their findings represented the main idea that adolescent girls use outside authorities to
14

formulate personal standards of beauty. After analyzing the comments from the girls’
conversations Duke and Kreshel (1998) found that the girls recognized that the magazine
images did not represent beauty norms, but they also noticed that the images projected
were of “what I am not” (Duke & Kreshel, 1998, p. 57). The study affirms that
magazines reinforce societal expectations and norms. However, the girls in the study did
not give the magazines “carte blanche access to their value systems” (Duke & Kreshel,
1998, p. 67). The aforementioned studies of women in the media are a helpful
springboard for the analysis of this study.

15

Nostalgia, like any form of narrative, is always ideological: the past it seeks has never existed except as
narrative, and hence, always absent, that past continually threatens to reproduce itself as a felt lack.


Susan Stewart, On Longing
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Chapter 3
Theoretical Framework
Postcolonial Theory
The mixing of a distant past and the creation of present identity in Dominican culture and
other cultures of African descent may be rooted in postcolonialism—the historical
practice of Western colonization and decolonization (Prasad, 2003). A result of
colonization is the disagreeing relationship between the colonizer and the colonized. The
colonized despise the colonizer for the destruction and oppression of the native people,
but simultaneously admire and desire to be like the colonizer; thus leaving a mess to
clean up after colonization (Prasad, 2003). Ghandi (1998, pg. 9) describes post-colonial
aftermath as “a painful re-membering, a putting together of the dismembered past to
make sense of the trauma of the present.” There is somewhat of a love/hate relationship
between the colonizer and the colonized, a case in point being between Spanish
Europeans and Dominicans. Dominicans are so far removed from pure European
ancestry; they cannot claim to be European. However, they cling to the past to denounce
African heritage. The postcolonial framework should offer insight as I evaluate the
current state of the structure of identity in the Dominican Republic, a once colonized
nation.
A body of literature similar to that of postcolonial theory is the idea of ‘imagined
communities’. The ‘imagined community’ is a concept coined by Benedict Anderson
which states that a nation is an “imagined political community—and imagined as both
inherently limited and sovereign” (Anderson, 2006, pg. 6). An imagined community is
not based, and cannot be based, on every day face-to-face interactions between its
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members, but is based on the mental image members hold of their affinity. Anderson
(2006) affirms that a nation is imagined because “the members of even the smallest
nation will never know most of their fellow-members, meet them, or even hear of them,
yet in the minds of each lives the image of their communion” (pg. 6). The nation is
limited because every nation has finite boundaries that separate it from other nations.
Also, a nation is imagined as a community because it is “always conceived as a deep,
horizontal comradeship” (Anderson, 2006, pg. 7). Although Anderson’s concept was
originally intended to dispute that nationalism and national identity are not concrete
truths, his concept serves as a base from which to analyze the imagined identity of
Dominicans in regards to their connection with an indigenous heritage that is no longer
there and with which modern day Dominicans have no affinity.
Self-Concept and Contingent Self-Esteem
By tradition, self-esteem is described as one’s evaluation of him/herself (Kernis, 2006).
Self-esteem can be broken into subcategories of global self-esteem, feelings of selfworth, and self-evaluations. Self-esteem has also been defined in terms of worthiness
(Kernis, 2006). Even though it is based on a self-evaluation, one’s self-esteem may reflect
some outside determinants. The environment, in this case the mass media, can elicit
unconscious evaluations of self (Simon, 2004).
Contingent self-esteem is when one looks to outside sources to validate and
evaluate his/her self-worth (Kernis, 2006). It refers to “feelings about oneself that result
from—indeed, are dependent on—matching some standard of excellence or living up to
some interpersonal or intrapsychic expectation” (Deci & Ryan, 1995, pg. 32). Selfesteem that is contingent, but high, is one that is delicate, because it is only high when
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fulfilling related criteria of self-worth. The Dominican media may have a role in
Dominicans’ disconnect from their African heritage through its displays of light-skinned
Dominicans, who represent more European characteristics than African, in billboards,
magazine advertisements, and television shows and commercials. If a Dominican’s self
image is dependent on these media images, his/her identity is susceptible to being
disconnected from his/her African roots. The contingent self-esteem scale developed by
Kernis is partially adopted for this study.
Identity
There are many common usages of identity. It is often used to refer to the culture of
people, to the commonalities of a social category, or to reference the self composed of
socially attached meanings and roles (Stryker & Burke, 2000).
Before defining the claims of identity theory, it is important to detail the functions
of identity. The core functions of identity, in relation to human needs, are to provide a
sense of belongingness, distinctiveness, esteem, meaning, and agency (Simon, 2004).
Identity provides confirmation that one is a part of society. It offers a sense of
connectivity and inclusivity. Identity provides a sense of boundaries that define where
one fits in and does not. In a group setting, identity offers a sense of commonality and
serves as a point of relation to another (Tajfel & Turner, 1986). Simon (2004) asserts that
a person’s individual identity can also become the source of pride and self-respect when
respected by other individuals. Identity also provides an understanding of one’s place in
society. Finally, Simon (2004, pg. 68) suggests identity serves as a “marker that allows
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people to recognize themselves as the origin of their thoughts and actions and to
experience themselves as influential social agents.”
One of the main points of the identity theory is that identities are relational
because “they reflect people’s differentiated positions vis-à-vis each other (Simon, 2004,
pg. 25).” Also, identities are both socially constructed and structured. They have socially
shared meanings and reflect the structured context of social interaction (Simon, 2004).
Another important point of identity theory is the multiplicity of one’s identity. It reflects
the different roles one has in society. A person’s identity (see figure 1) acts as a source of
motivation, guides one’s social behavior, and shapes social interactions (Simon, 2004).
Interaction in
the social
world

Identity

Interaction in
the social
world

Figure 1 Identity as mediator between input and output from the social world (Simon, 2004) p. 2

Colorism
Maddox and Gray (2002, pg. 250) define colorism as “the tendency to perceive or behave
toward members of a racial category based on the lightness or darkness of their skin
tone.” Both in an American context and within other countries, colorism embodies the
preference and desire for light skin (Thompson & Keith, 2001). Treatment based on
differentiation dates back to days of slavery. Field hands and house servants were
different and treated differently. Field hands were mostly of pure African ancestry,
whereas house servants were often mulattoes, offspring of slaves and slave owners (Keith
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& Herring, 1991). Many of the physically demanding and menial tasks were performed
by field hands, while house servants had better food and clothing, and often had the
opportunity to learn to read and write (Franklin, 1980). Black skin and black physical
characteristics were perceived as signs of inferiority and undesirability, and both slave
owners and slaves placed value on “lightness” of skin (Keith & Herring, 1991).
Colorism in the United States
According to Frazier (1957), the mulattoes, blacks of mixed parentage, emerged at the
top of the social hierarchy in black communities because of the opportunities they were
afforded, such as education, property ownershp, and training. Skin color equated to an
ascribed status in the African American community and played a fundamental role in
defining class distinctions (Thompson & Keith, 2001). Frazier’s (1957) study on clubs in
Black communities revealed the existence of “blue vein” societies, wherein acceptance
was based on the skin color requirement of being lighter than a paper bag. In fact, another
study notes that the effect of skin color on earnings of “lighter” and “darker” Blacks is as
great as the effect of race on the earnings of whites and all Blacks (Hughes & Hertel,
1990).
Colorism Abroad
Latinos interpret race as a combination of ethnicity, skin color, and culture (Rodríguez,
2000); whereas Americans divide the racial spectrum into two extremes, Black and white.
Even though Latinos and others of Spanish heritage interpret race differently, they are
still faced with issues of colorism as an aftermath of slavery. A study on residential
segregation of Brazil, which has a large population of African origin, found that
21

Brazilians were highly segregated, not by economic status but by skin color (Telles,
1992). A study on Latin American identification notes that most prefer to be identified as
white, less than 3 percent surveyed self-identified themselves as Black (Darity et al.
2005).
Also, practices of “whitening” occurred in many Latin American and Spanish
Caribbean nations. After the abolition of slavery, many nations, including Brazil and the
Dominican Republic, sought to “whiten” the population by encouraging European
immigration and by banning intermarriage and regulating interracial social contacts with
Blacks (Ghandi, 1998). Slavery and its aftermath of segregation and disparity caused
detrimental effects on the Dominican identity. Darity et al. (2005) state that racial selfidentification involves choice that need not to conform to socially constructed categories
of race. Most Dominicans make the choice, the choice to not identify with their African
heritage.
African Self-Conciousness
The idea of racial labels in the Dominican Republic is different from the United States.
North Americans of African dissent have grown accustomed to the racial/ethnic labels
Black and African American (Boatswain & Lalonde, 2000). This label has changed from
Colored to Negro to Black. Label redefinitions often reflect a group’s attempt to improve
social status (Boatswain & Lalonde, 2000). Boatswain & Lalonde (2000) administered a
study in Canada to examine social identity and ethnic labels of those of African dissent.
The researchers used the African Self- Consciousness Scale, Black Racial Identity
Attitude Scale, and York Ethnic Identification Scale as their framework. The Canadian
students from the study preferred Black as an ethnic label. Boatswain and Lalonde (2000)
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found that students who preferred Black identified the term as a proper racial label or as a
symbol of pride.
The African Self-Consciousness Scale (ASC) can be used as a framework for
surveying those of African dissent within the Dominican culture. Baldwin and Bell
(1985, pg. 62) assert that African self-consciousness is the core concept of Africentric
theory, which proposes that the “Black personality comprises a complex bio-psychical
structure.” Africentrism emphasizes the importance of African people in culture,
philosophy, and history (Baldwin & Bell, 1985). African self-consciousness represents
conscious expression of the “oneness of being” which characterizes the self-extension
orientation of African people (Baldwin and Bell, 1985, pg. 62). It plays a large role in the
social and psychological function and behavior. The African self-consciousness scale
developed by Baldwin and Bell was adapted into the survey administered for this
research. Their scale served as a good indicator of how Dominicans perceive or embrace
their blackness.
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Once
I looked for myself
between the covers of
Seventeen
Vogue
Cosmopolitan
among blue eyes, blonde hair, white skin, thin bodies,
this is beauty.
I hated this shroud of
Blackness
that makes me invisible
a negative print
some other one’s
nightmare.


Ekua Omosupe, In Magazines

24

Chapter 4
Suppositions
This study proposes to combine historical aspects of Dominican culture and identity with
Dominican media analysis to investigate the notion of the rejection of African heritage
within the culture, more specifically among young Dominican women. A significant
premise in this body of research incorporates the theories of colorism, postcolonial
theory, contingent self-esteem theory, and African self-consciousness. Prior research has
explored Dominican identity, but few studies have explored the influence of print media
on that identity. Additionally, few studies have explored media influences on
Dominicans’ association with their African heritage. The current study seeks to answer
the following questions:
RQ1: Do young Dominican women have a strong connection with their African
heritage?
RQ2: Do print beauty advertisements influence the relationship young Dominican
women have with their African heritage, i.e. blackness?
RQ3: Do print beauty advertisements properly reflect young Dominican women?
After combining the results of the study with past literature, the answers should be
revealed.
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Method
An ethnographic approach was used to collect data for this research because it focused on
writing about the culture of a group of people. An ethnographic approach allows a view
into people’s behaviors, which is largely shaped by the culture in which they live. In
order to gather data for this research, on-site research in the field is necessary to gain full
insight (Charmaz, 2006). Ethnography is rooted in the belief that “human behavior and
the ways in which people construct and make meaning of their worlds and their lives are
highly variable and locally specific” (LeCompte & Schensul, 1999, pg. 1). Ethnographic
studies, such as this generate explanations of how people think and believe. Basic
characteristics of an ethnographic study are: it is administered outside of a laboratory in a
natural setting; it involves face-to-face interaction; it presents reflections of participants’
opinions; it places human behavior and belief within both a social and historical context;
and it interprets results through the lens of the concept of culture (LeCompte & Schensul,
1999).
The phases of the data collection process consisted of (a) collecting samples of
magazine advertisements to use as analytical material, (b) conducting a trial study with
Penn State University Park campus students who are citizens of the Dominican Republic
and (c) conducting focus groups with Dominican students at 2 Dominican universities: (i)
Universidad del Caribe(UNICARIBE) and (ii) Ponticifica Universidad Católica Madre y
Maestra (PUCMM). The study at Penn State served as a trial base to work out possible
problems with the instruments (i.e. with the questionnaire or focus group questions) prior
to administering them in the Dominican Republic.
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The focus groups served as a way to better understand how the participants feel
about their identity. The intent of the group is “to promote self-disclosure among
participants” (Krueger & Casey, 2000). The focus groups concentrated on how the
Dominican audiences may perceive various beauty advertisements and how their
perception may impact their own identification or lack thereof with the African heritage,
or blackness. The advertisements served as a helpful tool of understanding the
participants’ association with African heritage, because as Berger (2005) suggests that
understanding media affects and perception is key because media are the sources of many
of our visual experiences.
Participants
The participants recruited for this research included students at Penn State, students at
Universidad del Caribe, and Ponticifica Universidad Católica Madre y Maestra. The
focus group at Penn State was only used as a pilot study to do an initial trial of the
questionnaire and discussion before administering the study in the Dominican Republic.
The focus group discussions, similar to an interview, allowed further exploration of a
particular topic and/or experience. Additionally open-ended questions provided deeper
insight into the participants’ experiences than a questionnaire with closed-ended
questions may provide (see Charmaz, 2006).
Flyers were used as the recruitment tool to gather students for the study (see
Appendix A). Flyers were posted around the universities as well as given to professors
who agreed to relay information about the questionnaire to their students. Convenience
sampling was used because of certain restrictions on types of participants needed, e.g.,
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women, university students, and English-speakers. English speakers were preferred for
this study because the researcher was not fluent in Spanish. I met two professors of
English classes at Universidad del Caribe and Ponticifica Universidad Católica Madre y
Maestra who informed their students about the study, and those who wanted to participate
joined the focus groups.
Four groups of female, Dominican university students participated in the focus
groups. The total number of participants was twenty-eight (28) women, one group of
four, one group of eight, one group consisting of ten, and another with six students. The
participants’ ages ranged from eighteen to twenty-eight, eight of whose ages ranged from
twenty-five to twenty-eight. There were three groups from UNICARIBE and one group
of four from PUCMM. The women were from Santo Domingo and surrounding outskirts
such as San Cristobal.
The focus groups were carried out in classrooms on each group’s
respective campus. At the beginning of each group, I introduced myself and described a
general idea of my research. Before commencing the discussion, each participant signed
the consent form, filled out the biographical information form, and filled out the
questionnaire identity, self-esteem, and media perception. The questionnaire served as a
probing tool to set subsequent group conversations in motion.
After the participants completed the questionnaire, I informed the participants that
I was going to show them beauty advertisements from Pandora and ask them their
opinions about each advertisement. Each group viewed three beauty advertisements.
Following the viewing of each advertisement, the students were asked: What is the first
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thing that comes to mind when you see this ad?; Does the model represent ideal beauty?;
would you compare yourself to the model in the ad?; Does she (the model) reflect your
self-image?; and how would you describe ideal beauty?.
Participants were allowed to have an open conversation in response to each
question about each advertisement. I interjected comments, such as “Why” or “Why not”
to encourage more dialogue as some of the discussants provided answers to probing
questions. If I noticed the conversation subsiding about a particular question or
advertisement, I moved on to the next question or advertisement. The participants were
encouraged to be open and give their honest opinions.
Stimulus Materials
Advertisements collected during six (6) months, August through January 2010, of beauty
advertisements from Pandora magazine were used in this study. Only the beauty
advertisements were selected from the magazines’ total advertisements. The Pandora
magazine was used because it is produced in the Dominican Republic. Beauty
advertisements, including cosmetics, hair care, and body care, were extracted from each
issue of the magazine. A total of nine beauty advertisements were used for the study (see
Appendix C). Advertisements used with each focus group were alternated, and each
group only saw three of the eleven advertisements.
The models in all of the advertisements were not identical but looked very
similar; they were all light-skinned, with long hair, and had fine facial features. The
advertisements were for products such as Body Milk lotion, Amway, Trúcco body
bronzer, Jergens body lotion, Baba de Caracol shampoo, Carlo Roma makeup, Garnier
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Nutrisse hair color, as well as two TRESemmé advertisements. The national of origin of
the models were unknown except for the model in the Jergens advertisement. Participants
knew that she was from the Dominican Republic. The only advertisements that
represented products made in the Dominican Republic were Body Milk and Baba de
Caracol.
Questionnaire
The questionnaire consisted of statements concerning personal attitudes and
characteristics (see Appendix B). It was administered before the focus groups’
discussions began. Its purpose was to stimulate thoughts about the participants’ self and
identity. The questionnaire was divided into three sections: identity, esteem, and media
perception. The ‘identity’ section consisted of ten questions that probed the participants’
notions of identifying with African and/or European cultures. The section on ‘esteem’
comprised of twelve questions that allowed the participants to rate their self-esteem in
relation to feelings of attractiveness and environmental effects. Lastly, the ‘media
perception’ section consisted of seven questions that rated the extent to which the
participants were influenced by media advertisements.
On a five-point scale, participants indicated the extent to which they agreed to
each statement. A rating of one (1) was the lowest level of similarity, ‘not at all like me;’
three (3) was ‘neutral;’ and the rating of five (5) equaled ‘very much like me.’ A fivepoint scale was easier to use than a seven-point scale because it left less room for
uncertain, ambiguous answers; either the participants disagreed, agreed strongly, or
remained neutral in response to the statements.
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Data Analysis Techniques
After data collection, the questionnaire results were calculated using SPSS, noting the
frequencies of responses for each question. Questions with significant percentages and
those with scattered responses were highlighted. Each group’s discussion was audiorecorded and transcribed. After I transcribed the focus group discussions, two colleagues
in the communications department at Pennsylvania State University assisted in the
transcription process. They listened to the taped discussions and listened along with the
transcriptions to ensure that I transcribed correctly. The focus groups discussions were
transcribed and reviewed. My colleagues and I read the transcripts from each focus group
several times. With repeated reviews of the transcripts, certain core concepts, themes, and
categories were identified and recorded. This data allowed the scope of Dominicans’
sentiment toward their African heritage to be assessed.
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Ambiguity is the pictorial image of dialectics, the law of dialectics seen at a standstill. This standstill is
utopia and the dialectical image therefore a dream image. Such an image is presented by the pure
commodity: as fetish. Such an image are the arcades, which are both house and stars. Such an image is the
prostitute, who is saleswoman and waves in one.


Walter Benjamin, Reflections
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Chapter 5
Results
U.S. Trial Study
The trial study conducted at Pennsylvania State University consisted of two focus
groups, with a total of eight students. Two of the students grew up in the Dominican
Republic and the others were raised in the United States. Because the trial study was
administered in the United States, advertisements from an American magazine, Latina,
were used (see Appendix B). The participants were asked the same questions as the focus
group in the Dominican Republic. In response to questions about models of the
advertisements, the students did not focus on skin color or facial features. They noted
more about hairstyles or makeup on the models in the advertisements.
The students in the trial study were well aware of the blend of Indian, European,
and African heritage that makes up the Dominican culture. They also noted that
Dominicans come in all shades of skin color, but they did not dwell much on the names
of the varying skin colors, i.e. indio, moreno, etc. As the participants conversed, a few of
them noted the differences between Dominicans who live in the United States and those
who live in the Dominican Republic. They said that many Dominicans in the Dominican
Republic pay close attention to lightness of skin and hair textures. For example, a couple
of them mentioned having family members tell them to straighten their hair.
I did not get a sense that the participants in the trial study rejected their African
heritage. They did not dwell on the Indian root that is a part of their culture. I observed
that the participants separated their identity from that of Dominicans who live in the
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Dominican Republic. It was as if they wanted to say that they were more culturally
aware. It is possible that the Penn State participants have become more socially aware
that it is not kosher in the United States to be fastidious about racial differences. Also, I
am aware that three of the students have taken classes that discuss the diversity and depth
of Latino culture, such as a class called Latino Feminism. The Penn State participants’
exposure to American culture and to a variety of educational courses exploring race may
have influenced their outlook on race.
The trial study showed me the importance of administering my study in the
Dominican Republic because even the trial participants noted that their views and outlook
on identity were different from Dominicans living in their native country.
Questionnaire Results
Each participant filled out a questionnaire regarding identity, esteem, and media
perception. The questionnaire served as a prompt before the discussion started. Although
the data received from the focus group discussion is the primary unit of analysis of this
study, significant correlations discovered within the questionnaire results are presented
below.
Descriptive Statistics
The questionnaire provided understanding about the respondents’ identity, their selfesteem, and media influence. The responses shed light on how students viewed their
cultural heritage, especially their relation to African ancestry. Regarding self-esteem, the
questionnaire provided information about how respondents rated their esteem in relation
to outside influences. The responses also gave insight into the levels of influence media,
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especially print beauty advertisements, have on the respondents. Respondents’ ratings of
each statement in the questionnaire was on a scale of one to five, with one in strong
dissent that the statement is ‘not at all like me;’ three being neutral; and five equating to a
strongly agreeing that the statement is ‘very much like me.’ The sums for ratings of 2 and
4 (out of 5) are not presented; only results from responses 1, 3, and 5 (‘not at all like me,’
‘neutral,’ and ‘very much like me’) are reported.
In terms of ‘identity’ the respondents answers were often neutral but there were a
few instances when the answers were somewhat polarized. In response to the statement,
“Dominicans should try harder to be more European rather than practicing activities that
link them with their African cultural heritage,” nine of the twenty-eight respondents were
‘neutral,’ while seven said the statement was ‘not at all like me’ and eight strongly agreed
with the statement. Responses to the statement, “Dominican children should be taught
about African heritage,” were strong with twelve of the respondents strongly agreeing,
while six were neutral and five strongly disagreed. Even though the majority of
respondents agreed on the importance of teaching children about African culture, not so
many agreed on the importance of racial consciousness based on African values. In
response to the notion that “racial consciousness and cultural awareness based on
traditional African values are necessary to the development of Dominican families,” eight
strongly disagreed, with only three who strongly agreed and six neutral. Eleven
respondents gave neutral responses to “European history and values are necessary for the
proper development of Dominican families;” however, eight strongly agreed with the
statement and only one strongly disagreed. Most of the respondents were did not have a
concrete standing on identifying with African culture or European culture. Eleven
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responded ‘neutral’ to the statement “I have difficulty identifying with the culture of
African people,” and twelve were neutral in response to “I have difficulty identifying
with the culture of European people.” On the contrary, the majority of the respondents
answered strongly to “There is no such thing as African culture among Dominicans;
twelve strongly disagreed, seven were neutral, and small number of respondents, two,
strongly agreed. In response to the statement, “It is not necessary to require African
Studies courses in universities,” only four respondents strongly agreed, ten were neutral,
and ten of the respondents strongly disagreed.
Regarding esteem, most of the respondents had a strong standing on their selfesteem. Half of the respondents strongly disagreed with the statement, “My self-esteem
depends on the opinions others hold of me;” but seven strongly agreed with the
statement. The statement “I can’t respect myself if others don’t respect me” rallied
similar results. Eighteen of the respondents strongly disagreed and six strongly agreed
with the statement. Results were spread in response to, “My self-esteem is influence by
how attractive I think my face or facial features are;” seven strongly disagreed, seven
respondents were neutral, and four strongly agreed with the statement. Most of the
respondents agreed about having high esteem when they look good. The majority,
twenty-two strongly agreed to the statement, “When I think I look attractive, I feel good
about myself.” The statement, “If I am told that I look good, I feel better about myself in
general,” brought about similar responses; nineteen strongly agreed with the statement
with only two strongly disagreeing.
Most of the respondents admitted some level of media influence. Ten respondents
strongly agreed, “when I see ads for personal care/cosmetic items, I think about how well
36

or how badly I look compared to the models.” In response to the statement, “I have
wished I looked more like models in personal care/cosmetic advertisements,” ten were
neutral, seven strongly disagreed, while five respondents strongly agreed. However, not
all respondents wanted to look like the models. Thirteen respondents percent strongly
disagreed that, “ads for personal care/cosmetic products make me feel dissatisfied with
the way I look;” only one respondent strongly agreed and six were neutral. In response to,
“When dressing for a special occasion or buying personal care/cosmetic items, I look to
ads to give me ideas about how I look,” eight respondents strongly agreed, seven were
neutral and only four strongly disagreed. Though many respondents may not want to look
like the models, many look to the ads for ideas and inspiration.
Focus Group Discussion Results
The core concept is ‘self-described identity.’ The themes/categories that comprise selfdescribed identity are real versus commercial beauty, authenticity, self-critique of beauty,
mestizaje, and Haitian relations. The data presented below is a reflection of the emerging
themes. Each student’s statement is separated by the focus group number (FG#) and the
university. Statements wherein a discussant is referencing a particular advertisement, the
product name is also noted.
Reality versus Commercial Beauty
First, there was a consensus amongst the participants that there is a definitive difference
between real beauty seen in everyday women and commercial beauty that is displayed in
media. Many of the participants acknowledged that images of models in an advertisement
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may be altered and is not reality. Along with this acknowledgment of reality, several
participants viewed the beauty of the models as unattainable.
If they are models, they have ways for looking better. Maybe she doesn’t look like
what I’m seeing now, maybe with camera tricks. (FG1, UNICARIBE, Trúcco
body bronzer)
Well, the first thing that I think is that I can’t look like her because, well, first
thing is she is a model, I am not a model. I have my own personality and I know
that I can’t look like her. (FG2, PUCMM, Amway)
Because she is a model and we are students. (FG1, UNICARIBE, Garnier
Nutrisse hair color)
I am me, and I don’t look like her. (FG2, PUCMM, Amway)
When I see these ads, I think, ‘Wow, I want to have that beautiful hair.’ But I
have my own hair, I think I want to have that hair, but it’s okay. (FG2, PUCMM,
Jergens body lotion)
She doesn’t look like that because of the shampoo. Of course not. They [product
advertisers] look for a person that maybe has beautiful hair and they are going to
say, ‘Well she’s using this product and because of that she looks like that.’ And
we used to say, ‘If she looks like that then I’m going to buy that,’ but not that’s
not true. (FG1, UNICARIBE, Baba de Caracol shampoo)

The participants also understood that the models were simply caricatures, solely images.
When asked whether the models represented ideal beauty, several participants noted that
internal beauty is important as well. The following quotes are representative of the
opinions expressed.
It’s not ideal [beauty] because the most important thing is what’s inside. (FG1,
UNICARIBE, Garnier Nutrisse hair color)
I believe more in what’s inside than the physical appearance. (FG2, PUCMM)
Every person is different. (FG1, UNICARIBE, Garnier Nutrisse hair color)
Each person looks like whatever they want. There is no ideal beauty. (FG4,
UNICARIBE)
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Most of the students exuded confidence and often responded that there is not one ideal
beauty. They also made it clear that they believed external beauty is not everything.
Authenticity
The second theme to emerge was the concept of authenticity. When observing the
advertisements, the participants were asked if the models in the advertisements reflect
Dominican culture and Dominican notion of beauty; i.e., what Dominicans view as
beautiful. In response, many of the participants noted the extent to which the models
reflect ‘real’ Dominicans. More often than not, the participants said the models did not
look Dominican.
The original Dominican, I don’t know, just didn’t look like her. Most people here
are darker. (FG2, PUCMM, Jergens body lotion)
No, she doesn’t look like a Dominican, because we are different. She looks
Mexican. (FG3, UNCARIBE, Garnier Nutrisse hair color)
To me she looks Puerto Rican or from Venezuela. But not Dominican. (FG1,
UNICARIBE, Garnier Nutrisse hair color)

While most of the participants concurred that most of the models did not look
Dominican, there were a few dissents. Those who disagreed noted the variety of
Dominican features and accepted many of the models who looked more European as
Dominican.
I think that you could say she is a Dominican woman. It’s possible because in this
country there are women like her. (FG4, UNICARIBE, Body Milk body lotion)
Well I think she looks Dominican because of her skin. It’s not brown, it’s more
tan. (FG3, UNICARIBE, Trúcco body bronzer)
Yes, she could be Dominican because we have many women that look like her.
From Santiago, in La Vega. There are some Dominican girls who have fathers or
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mothers from other place and have the opportunity to look like her. (FG1,
UNICARIBE, Garnier Nutrisse hair color)
Her hair appears Latin not Dominican. (FG 4, UNICARIBE, Garnier Nutrisse hair
color)

As previously noted, many of the discussants shed light on the many skin tones that are
seen amongst Dominicans. After dialogues about the varying skin tones, discussants were
also asked whether they think that the variety of Dominicans, i.e. varying skin tones, was
represented in media. Some said that the variety is represented; however there were
discussants who disagreed.
In the majority of the magazines, to me the people do not represent Dominicans.
Because they are people with straight hair and light skin and Dominicans have
curly hair. (FG2, PUCMM)
No, not everyone. But I think the majority is represented. (FG1,UNICARIBE)
In the majority of the magazines, to me the people do not represent Dominicans.
(FG2, PUCMM)
In some [magazines], but not all. Because in some magazines you only see white
women. (FG2, PUCMM)

Self-Critique and Unattainable Beauty
Descriptions of what is and what is not considered to be ideal beauty qualities emerged as
a theme from the focus group discussions. When describing physical characteristics of
themselves and the models, many participants noted racial notions of beauty, i.e.
European characteristics and Black characteristics. Also, some discussants compare
themselves to the models in the advertisements and display a desire to look like the
models.
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Almost all of us have…not bad, but hair curly hair. (FG1, UNICARIBE)
Well I have my noise like this [narrow/fine] because my father is not Dominican,
but my mom has a big nose. (FG2, PUCMM)
She [the model in ad] has a nice, fine nose. (FG2, PUCMM, TRESemme
shampoo)
All Dominicans have big noses. (FG2, PUCMM)
My skin is a little light, clara, but I have features of a black person. (FG4,
UNICARIBE)
I think models motivate me to makeover my skin. Her skin is very pretty. (FG2,
PUCMM, Amway)
I always wanted blue eyes because it’s different. All people here have brown or
black eyes. If you have blue eyes you are different. (FG2, PUCMM)
When I look at that [advertisement], I think that I would like to look like her
because her hair is so beautiful. (FG3, UNICARIBE, Garnier Nutrisse hair color).

Mestizaje (ethnic ambiguity)
Many of the participants acknowledge the mixed heritage of Dominican culture. They
also noted the many skin colors of Dominicans that reflects the mix.
Some of us are black, and some of us are not so white, and not so black, like in
the middle. Kind of like me because I am a little bit yellow. (FG1, UNICARIBE)
In the United States, there are only white people and black people. For example,
in the United States, I would be a black person. Here I am not white, but I am not
black, I am in the middle. There are so many tones of skin color, so we say indio,
mestizo, moreno, indio claro, indio oscuro3. There are no specific colors. (FG2,
PUCMM)
Well I think we are a blend of Europeans, Indians and Africans. Because we have
the three cultures here and we are a different kind of blend and we are diverse.
(FG3, UNICARIBE)

3

Denotes skin hues. Indio is like an “Indian” color, bronzed or tan; mestizo means “mixed,” as in of mixed
heritage; moreno is a person of brown skin (darker than indio); indio claro is a light “Indian” color and
indio oscuro is a dark “Indian” skin tone.
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In this country, you have a mix of different cultures and you don’t have a pattern
of a woman, you have a mix. You have white women, and black and Indian. You
have differences. (FG2, PUCMM)
There are people with dark skin but they have other features of whites. They have
a little from each type of person. (FG4, UNICARIBE)
The history says mestizo, not white or Indian, but a mix. (FG2, PUCMM)

When the participants were asked which cultural heritage they felt they represent
the most, European, African, or Indian? They overwhelmingly echoed, ‘Indian.’
However, some were referencing Indian in the historical context, while others referred to
the color indio.
I am a descendent from the Indians. (FG3, UNICARIBE)
My color is indio but my hair is not straight. (FG4, UNICARIBE)
Indian is like a mix of white and black, you get Indian. (FG2, PUCMM)
Indian is like a mix of white and black, you obtain Indian. (FG2, PUCMM)
Spanish and Indian mixed. (FG2, PUCMM)

Haitian Relations
The focus of the group discussions was the participants’ relation with beauty
advertisements. However, another noteworthy topic revealed in discussions was the
relationship between Dominicans and Haitians. The participants were asked about their
relationship with Haitians in light of the earthquake in Haiti that occurred a few weeks
before this study was administered and the influx of Haitian evacuees into the Dominican
Republic. Additionally, the participants noted the different usages of the term negra and
notions of racism.
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In Haiti, you have more African culture. Here the ancestors are African and
European. Here you can see more European influences and Haiti is more
influenced by Africa. (FG2, PUCMM)
Well about Dominicans and Haitians, it depends on where you have interactions
and talk with them. For example, here at the university…I treat them the same,
like normal…Sometimes we’ll call Haitians negro/a but it’s different from calling
my friend that. When you say that to a lower class Haitian, it is with mal-intention
(FG2, PUCMM)
To me, it’s not very good [the Haitian-Dominican relationship]. Maybe because
of the history, we have been taught to be separated from them. In reality, there is a
lot of racism against Haiti but it not the color it is the country. (FG4,
UNICARIBE)
But right now [after the earthquake], Dominican Republic was the first country to
help them. There was a problem, but aside from the racism that exists, we were
the first country to help [after the earthquake]. (FG4, UNICARIBE)
But if you are in the streets and they [Haitians] are selling juice or doing
construction work, you don’t see them [as] equal[s]. (FG2, PUCMM)
Well, sometimes there is racism between colors. (FG4, UNICARIBE)
In different places, like in Columbia, the people live separately, black here and
white there. But here it is not like that; we can all live in the same place. (FG4,
UNICARIBE)

Though the aforementioned comments were not a component of the media and esteem
aspects of the study, they give some insight into Dominicans’ identity in relation to that
of Haitians.

43

Limitations
Before discussing the results of the study, it is necessary to clarify the limitations of the
study. This exploratory study adds to existing studies on Dominican culture, along with
identity and racial studies in general. Due to the limited number of participants, there are
limitations to the scope of this research. The opinions of twenty-eight students do not
represent the views of the entire population, but give insight into the Dominican identity
beyond what can be learned from literature. The students who were the participants of the
study may have different outlooks on race from other members of the Dominican
population. For example, Dominicans who are underprivileged or live in the barrios may
have different views from a university student, because they may come in contact with
different levels of racism.
The students recruited for this study were recruited from English classes. There
may also be cultural differences between Dominicans who are English speakers and those
who are not. The English speakers may have had contact with American culture and may
have a different outlook on Dominican culture and identity. American culture could have
exposed them to the black-white racial divisions and could have encouraged a desire to
be more like white Americans.
The focus group participants were shown a variety of beauty advertisements. This
may prove to be a limitation because a consistent comparison of comments about the
advertisements is not applicable. The models in the beauty advertisements were not
identical, which provides another limitation in this research. Though the models had
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similar features, because they were not identical, the media analysis lacks complete
consistency.
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Summary and Analysis
Summary
Most discussants displayed high levels of self-esteem. They expressed that they like how
they looked and did not need to look like the models in the advertisements. Even though
discussants esteem was high, questionnaire results displayed some levels of outside
influences on their esteem. Many of the respondents agreed that their self-esteem
depended on others’ opinions of them. Also, a vast majority of respondents strongly
agreed that they feel better about themselves when told that they look good.
Media influence was not absent from possible environmental influences on
participants’ esteem, as seen in questionnaire correlation analysis results. The higher the
rate of the respondent’s media perception, the higher they rated the importance of how
physically attractive they feel on their self-esteem. High media influence also equated to
higher ratings on whether their self-worth suffered if they do not think they look good.
Also, the higher a respondent rated media perception, the higher the influence of face
attractiveness on self-esteem. The significant correlations displayed that media played a
role in respondents’ self-esteem. The positive correlations between high media influence
and self-esteem mean that the more respondents are influenced by media, including
advertisements, the more their esteem was influenced by the images. Their esteem was
contingent upon how attractive they felt their facial features were and how good they felt
they looked.
The majority of the discussants were aware of the differences between ‘real’
beauty and that presented in a magazine. Many noted that they liked how the models in
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the advertisements looked, but they were aware that they did not look like models.
Although they were aware of the reality of beauty, the media influence was still present.
For example, some of the respondents agreed that they have wished that they looked
more like models in beauty advertisements, and others agreed that they think about how
they look in comparison to the models they see in advertisements. Also, respondents
strongly agreed that they look to beauty advertisements for ideas about how to look.
When discussants described features of the models’ images they found beautiful,
they often described European phenotypes, such as a fine nose or straight hair. Some of
the discussants said they wanted blue eyes and long, straight hair. The responses and
discussions displayed strong ties that the participants have with European culture. Some
of the respondents strongly agreed that Dominicans should try harder to be more
European than African. Also, many of respondents strongly agreed that European history
values are necessary for familial development.
The discussants described black features, such as big noses and curly hair, with
disdain. As one participant was sharing the physical descriptions of Dominicans, she
commented that their hair was curly and another discussant interjected and said ‘malo’
(bad). The hair was described with a negative connotation. Undoubtedly, this hair is
representative of the African mix and is not looked upon as a good feature. Another
participant, who was light-skinned, said even though she had light skin, she had ‘features
like a black person.’ She said it as if the black features “tainted” her white looks.
However, many of the discussants wanted to make it clear that there is not one
look or definition of a Dominican woman. Some of them believed some of the models
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from the advertisements could possibly represent Dominicans because Dominicans come
in all shades. This highlighted the mestizaje, or mixed, notion of Dominican identity. One
student said that Dominicans’ skin was like ‘café con leche’ (coffee with milk). This
notion of being in the middle and being a mix was also displayed by some of the
questionnaire responses. The majority of respondents remained neutral when asked about
having difficulty identifying with the culture of African people and of Europeans.
The discussants acknowledged that they are a mix of European (Spanish),
African, and Indian but seem to prefer to associate primarily with the Indian roots. When
the discussants were asked with which cultural heritage they felt most representative of,
the vast majority responded ‘Indian.’ However, the Indian indigenous heritage is the
minutest of the three compositions of Dominican heritage.
The respondents were culturally aware of the presence of African heritage,
displayed by the majority of respondents acknowledging the presence of African culture
among Dominicans. Many of the respondents, strongly agreed that Dominican children
should be taught about African heritage. However, all respondents did not agree on the
importance of teaching university students about African culture. Some of the
respondents remained neutral when asked about the importance of African Studies
courses at universities. Only a few of respondents strongly agreed that cultural awareness
based on African values was necessary in familial development.
Though it was not a main theme, the Haitian descriptions are noteworthy in light
of the current earthquake destruction of the neighboring country. The discussants were
aware of the historical conflict between Haiti and the Dominican Republic and how the
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racist history between the two countries has carried on into current times. One discussant
even admitted that negro/a can be used as a term of endearment for a friend but used as a
derogatory term when used in reference to a lower class Haitian. Some discussants noted
that the Haitian side of the island, Hispaniola, represents more of the African side. They
see the Haitians as having more African influence than Dominicans. It seems as if color is
Dominicans’ representation of race and class.
Analysis
The discussants’ descriptions of what they liked about the models in the advertisements,
e.g., fine noses and straight hair, reflect the Euro-American notions of beauty standards
that have been instilled in the media (Reddock, 2004). They may not desire to take on all
physical traits of Europeans, but they romanticize about certain aspects of European
qualities.
Dominicans embrace the roots of the indigenous, but the Taino population was
wiped out shortly after the arrival of Columbus (Manuel, et al. 1995) by the mid 1500s.
They hold on to the distant past of a people who they can claim represented their
beginning. The Tainos are the original Dominicans, they were not brought to the island
on ships to conquer the land, as the Spanish were, and they were not brought in chains, as
the Africans were. In support of postcolonial theory, Dominican identity reflects the
battle of the disagreeing relationship between the colonizer and the colonized (Prasad,
2003). After the colonization of Hispaniola, natives were exterminated, Africans were
brought in, and Spanish Europeans settled. The result of this conflict is the vain attempt
to embrace the white world that Dominicans cannot validly claim to be a part of and the
attempt to get rid of the African identity of an oppressed people (Wright, 1957). The
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participants displayed a strong connection to an imagined Indian culture. They cling to a
memory of a distant past.
Discussants often shed light on the variance of skin colors within Dominican
culture, indio, indio claro, moreno, blanca, etc. Each color notes a degree of darkness or
lightness of the skin. They do not distinguish themselves as Black or White, like racial
divisions in the United States, but they do distinguish themselves by color, which often
translates into class, and rates those who are more European or more African.
In support of literature that asserts Dominicans reject blackness, this study
showed that many Dominicans do not have an overt positive connection with their
African heritage (Manuel et al., 1995). There is little possibility of Black representation
in the Dominican Republic because “blackness is cosigned to a Haitian identity in the
cognitive construct of belonging” (Misir, 2006, pg. 14). The blackness acts as a
separating factor between Dominicans and Haitians (Howard, 2001).
The magazine used for this study, Pandora, did not offer proper representation of
the ethnic group as a whole. After looking at advertisements over six months of Pandora
publication, there were no beauty advertisements with models with dark skin. In each
group of student participants, there were several Dominicans with dark skin. However,
the variations of the culture were not represented in the advertisements. The images in the
magazines that are supposed to represent beauty are disconnected from the real images of
Dominicans, which can impose not only identity conflicts but also esteem issues.
It is difficult to peg Dominicans to one ethnicity or another because of the
centuries of cultural mixing. The Dominican identity is shadowed by the resonance of
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colonization, by the historical mix of indigenous, Spanish, and African people who
populated the land. Dominicans cannot classify themselves as European because they are
so disconnected from that past. In turn, they cling to their indigenous roots in order to not
embrace the African that would make them the same as Haitians.
The Dominican women in this study do not completely reject their African
heritage because the participants were aware of their African roots. However, many of
the participants’ responses revealed a negative, at times aloof, connection with their
African ancestry. Dominican young women may not consciously reject blackness.
However, it is engrained in their culture to separate themselves from blackness, and from
Haitians, who Dominicans see as reflective of African culture.
The purpose of this study was to explore possible media influence on Dominican
women’s identity in regards to African heritage. The results found that there is not a
strong connection with African heritage among the young Dominican women studied.
However, conclusions cannot be generalized to the entire Dominican population. This
research adds to the body of knowledge on identity, colorism, and esteem by qualitatively
measuring the interaction of each with media influence. Additionally, the research sought
to understand if Dominicans’ association with African heritage is impacted by beauty
advertisements. It is hoped that results from this study will not only offer further insight
into the Dominican identity, but also be applied to advertising practices, especially those
that are ethnic specific.
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Future Research
Future studies can delve deeper into the identity mindset of the Dominican
population by targeting the male population, various age groups, and populations of
different social classes and economic statuses. Studies can also divide sample groups by
color, i.e. separate dark Dominicans from fair-skinned Dominicans. Results may show
differences in opinions amongst homogenous groups. Also different results may be
revealed in a study comparing identities of native Dominicans to those who live in the
United States because of the varying societal views on race. The framework of this
research can be applied to other aspects of the Dominican culture to explore how
colorism affects Dominicans in the work place, their socioeconomic status (SES), and the
variation of affect of colorism on Dominican men and women.
This study is applicable to other nations with African heritage, such as Cuba,
Mexico, Brazil, and Puerto Rico. The ideology of rejection of blackness also has the
potential to be applied to Blacks in the United States. A future study can include how
African-Americans and others of African descent identify themselves and relate to their
African heritage, whether they are proud to be of African descent or reject it.
The goal of this study is not to force Dominicans and other nations with African
heritage to redefine their identity as Black. However, the goal is to push for Black
conscious movements to shed positive light on being of African descent. Positive Black
consciousness can give one a sense of self-pride, a sense of connectivity, and cultural
pride, which in turn will affect how one sees his/herself within society.
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Personal Reflections
The results of this study displayed that participants were influenced by media
advertisements. Being bombarded with advertisements highlighting European beauty
does not encourage them to embrace all of their roots. Constant reminders that white is
beautiful further instills in Dominicans a weak connection with their African roots.
Displays of more models with dark skin who may be more reflective of the Dominican
culture as a whole may instill greater pride and connection with African roots. African
heritage is an inevitable part of the Dominican culture. It should not be something to be
ashamed of or rejected. Darity et al. (2005, pg. 105) stress “just as earth is mother to us
all, Africa is Latinos' other mother, Ia querida (the mistress), Ia concubina (the
concubine), the exploited Black woman, the mother of children whose patrimony cannot
be denied.”
Mass media constructs much of what people know about the world, directly or
indirectly constructing people’s beliefs, thoughts, and actions (Pritchard, 2000). Bryant
and Zillman (2002) assert how a person feels about certain matters may be rooted in his
or her personal experience or exposure to media. It is indeed the responsibility of
advertisers not only to sell products, but also to represent their targeted audience
properly. I believe that it is advertisers’ responsibility to properly represent the culture to
which they are promoting products.
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Appendix B
Identity and Self-Esteem Measure
QUESTIONNAIRE
“Listed below are a number of statements concerning personal attitudes and
characteristics. Please read each statement carefully and consider the extent to which you
think it is like you. Circle one number on the scale below each statement that best reflects
your answer. There are no right or wrong answers, so please answer as honestly as you
can. Thank you.”
SCALE (indicate to what extent you agree with each statement below):
1
(not at all like me)

2

3
(neutral)

4

5
(very much like me)

IDENTITY
1. I feel like I am treated better than Dominicans who are blanco.
1

2

3

4

5

2. I feel like I am not treated equal to Dominicans who are indio oscuro/moreno.
1

2

3

4

5

3. Dominicans should try harder to be more European rather than practicing activities
that link them up with their African cultural heritage.
1

2

3

4

5

4. Dominican children should be taught about African culture.
1

2

3

4

5

5. Racial consciousness and cultural awareness based on traditional African values are
necessary to the development of Dominican families.
1

2

3

4

5

6. European history and values are necessary for the proper development of
Dominican families.
1

2

3

4
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7. I have difficulty identifying with the culture of African people.
1

2
3
4
5
8. I have difficulty identifying with the culture of European people.

1

2

3

4

5

9. There is no such thing as African culture among Dominicans.
1

2
10.

3

4

5

It is not necessary to require African Studies courses in universities.

1

2

3

4

5

ESTEEM
11.

I don’t care what other people think of me.
1

12.

2

3

4

5

What others think of me has no effect on what I think about myself.
1

13.

2

3

4

5

I don’t care if other people have a negative opinion about me.
1

14.

2

3

4

5

My self-esteem depends on the opinions others hold of me.
1

15.

2

3

4

5

I can’t respect myself if others don’t respect me.
1

16.

2

3

4

5

My self-esteem does not depend on whether or not I feel attractive.
1

17.

2

3

4

5

An important measure of my self worth is how physically attractive I am.
1

2

3
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4

5

18.

My self-esteem is influenced by how attractive I think my face or facial
features are.
1

19.

2
3
4
5
My sense of self-worth suffers whenever I think I don’t look good.

1
20.

2

3

4

5

My self-esteem is unrelated to how I feel about the way my body looks.
1

21.

2

3

4

5

When I think I look attractive, I feel good about myself.
1

22.

2

3

4

5

If I am told that I look good, I feel better about myself in general.
1

2

3

4

5

MEDIA PERCEPTION
23.
1

2
24.

1

1

1

5

3

4

5

3

4

5

Ads for personal care/cosmetics products make me feel dissatisfied with the
way I look.
2

27.

4

Ads for clothing items make me feel dissatisfied with the way I look.
2

26.

3

When I see ads for personal care/cosmetics items, I think about how well or
how badly I look compared to the models.
2

25.

1

When I see models in clothing ads, I think about how well or how badly I
look compared to the models.

3

4

5

I have wished I looked more like the models in personal care/cosmetics
advertisements.
2

3

4
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28.
1

2
29.

1

When dressing for a special occasion or buying clothes, I look at ads to give
me ideas about how I should look.
3

4

5

When dressing for a special occasion or buying personal care/cosmetics
items, I look to ads to give me ideas about how I look.
2

3

4
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Biographical Information and Consent Form
Biographical Information
1. Age ___________
2. Place/City of Birth ____________________________
3. Current place of residency _______________________
4. Which university do you attend? __________________
6. School Classification:
Freshman

Sophomore

Junior

Senior

7. College Major _______________________________
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Graduate Student

Consent Form
Individual Informed Consent Form for Research
The Pennsylvania State University
A STUDY OF MEDIA IMAGES AND IDENTITY
This research is being conducted under the auspices of The Pennsylvania State
University, University Park campus. This document is your consent form for
participation in this research project.
Principal Investigator:

India Brown
College of Communication

Advisor of Investigator:
Anthony Olorunnisola
College of Communication
Axo8@psu.edu

Previous research states that media images impact identity. The purpose of this research
is to assess the impact that media advertisements have on opinions and impressions of
self.
As a participant in this research, you will be asked to complete a questionnaire, which
consists of questions about your perceptions of your self-esteem and identity. The
questionnaire is relatively short and will not take much time to complete. It is best that
you do not over think each question, but respond with the answer that first comes to
mind.
After the questionnaire is completed, you will participate in a focus group in which you
will view various beauty advertisements from magazines. You will be asked to comment
on your opinions of the ads, the models in the ads, and how the ads make you feel.
Approximate Duration of Study: 45 minutes
By giving your consent to participate, you understand that: (1) you must be at least 18
years of age to participate, (2) your participation is voluntary, (3) you may terminate
participation in study at any time, (4) you may decline to answer specific questions (5)
any information given during the study will be used for research purposes only, (6) the
discussion during the focus group will be audio recorded and photographs will be taken,
and.
To ensure your confidentiality, only the primary investigator and advisor will have access
to data obtained during the focus group. Recordings will be stored securely on the
principal investigator’s computer and will be destroyed three (3) years after the thesis
research is completed.
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Your participation in this research is confidential. The questionnaire does not ask for any
information that would identify who the responses belong to. In the event of any
publication or presentation resulting from the research, no personally identifiable
information will be shared because your name is in no way linked to your responses. If
you speak about the contents of the focus group outside the group, it is expected that you
will not tell others what individual participants said.
To show appreciation for your participation, pizza will be served during the focus group
and you will be entered in a drawing to win a $25 gift certificate to a restaurant. Thank
you for your time.
If you have any questions, you can reach the investigator via mail, e-mail, or telephone.
Address: 501 Vairo Blvd. #622
State College, PA 16803
E-mail: india.brwn00@gmail.com
Telephone: (901) 834-6607

I hereby agree to participate in the above-described research. I understand that
participation is voluntary.

Participant’s Name: ______________________________

Signature: ______________________________________

Date: _____________

Investigator’s Signature: __________________________

Date: _____________
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Appendix C
U.S. Trial Advertisements
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Appendix D
Pandora Advertisements
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Appendix E
Focus Group Photographs

Participants filling out questionnaires.

Me (standing), talking with a focus group.
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Me showing advertisements to the students.

Focus group participants.
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Participants chatting and eating pizza after the end of a focus group.

Me (standing) listening to students give their opinions.
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Vita
India Brown came to Penn State University after completing his undergraduate degree in
Broadcast Journalism at Dillard University. His Master’s curriculum at Penn State
University is in Media Studies. Since she began her studies at Penn State, she has
undertaken hands-on experiences in broadcast journalism, including work as an on-air
radio personality for Forever Broadcasting (Majic 99.5 FM), a local radio station in State
College, PA; and has also served as co-host for “The U,” a Penn State Television
Network (PSNTv) show. She was also the Assistant Editor of a special edition of Journal
of Communication & Language Arts. India is interested in pursuing a career in broadcast
journalism.
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